Creating Persuasive and Informative Visuals

The following detailed teaching suggestions illustrate how teachers may adapt the text chapter questions into lessons that develop critical thinking skills. The Creating Persuasive and Informative Visuals model supports the activities on: 

Pg 27, Chapter 2: Create an effective ad to persuade tourists that they should come to visit your region.

Pg 75, Chapter 7: Create a visual display to warn people in the south of the effects of global warming on the circumpolar world.  
The support materials (graphic organizers and other charts to help students organize their thinking, and rubrics for assessing student achievement) can be used as-is, or manipulated to suit individual needs. They can be found on the web site www.onlineguide.learnalberta.ca, by searching “Support Materials.”
Overview

The detailed activities that follow are intended to help students explore the qualities and techniques used in various media so they can effectively advertise an issue, topic or event. Students first learn about the techniques of persuasion and then discuss how visuals are useful in creating a powerful impression in a short period of time and informing people about the topic or issue–two other purposes of advertising. Students then examine and analyze samples of print ads, identifying the techniques and the implied impact they have on the viewer. Finally, students create visuals that translate what they have learned into a persuasive and informative visual. 

Preplanning

Assemble sample posters. 

· Gather several posters that illustrate visual techniques; e.g., travel posters, library posters, fitness posters. If you do not have access to at least three suitable posters, provide a selection of advertisements from magazines or ask students to bring copies of advertisements to class. 

Conduct research. 

· As part of any independent research they conduct on a topic, ask students to gather relevant images. In addition to making notes on key facts, students should photocopy, print out or download photographs. Alternatively, you may wish to direct students to Internet resources on an assigned topic or issue that may also include rich sources of visual images. Remind them to acknowledge and cite sources correctly. 

Session One 

Introduce the assignment. 

· Explain that students will be creating visuals, e.g., posters, flyers, ads, collages, to persuade a designated audience to take action on a particular issue or topic. 

· Discuss the main communicative purpose of advertising, whether in newspapers, radio, TV or the Internet. Elicit the idea that advertisements try to persuade people to do something; e.g., buy a specific brand of cola, convince people not to drink and drive, persuade people to donate money to a cause. Indicate that the class is going to learn the persuasive techniques used in these media and examine the qualities of effective visual forms of advertising. 

Introduce techniques of persuasion. 

· Distribute to each student a copy of Persuasion Techniques in Advertising. Review the concept of techniques–ways to achieve the desired results. Ask individual students to read aloud the descriptions of each technique. As they go through each one, ask students if they can think of examples of ads that use these forms of persuasion. 

Identify persuasive techniques. 

· Invite students to examine the posters you assembled or the advertisements they brought to class. Ask them to identify the persuasive techniques illustrated in the examples; e.g., buzzwords, bandwagon. Invite students to comment on the effectiveness of the persuasive techniques used. Ask students if they can identify any additional techniques not described in the briefing sheet. For homework, ask students to bring to class one or two examples of effective ads that employ one or more of the persuasive techniques illustrated in the briefing sheet. These ads will be used in a subsequent lesson. 

Session Two

Develop criteria for effective visuals. 

· Explain to the class that persuading people is only one of the purposes of advertising. Point out that ads also need to create a powerful impression in a short time and inform people about the topic or issue. Visuals are an effective way to do this as our brain remembers images better than it does text. Suggest the following criteria or qualities of effective visuals: 

· catchy: grabs the audience's attention 

· concise: requires as little reading as possible 

· comprehensive: presents all the key information; e.g., stakeholders, interests, issue, relevant data 

· convincing: makes viewers believe that the information on the visual is important and reliable. 

Discuss visual techniques. 

· Ask students to work with a partner to study several samples, looking for the techniques, strategies or elements used by the artists to create an effective visual. As shown below, list the criteria for an effective visual on the board and record the techniques that students identify to promote each desired result. 

Creating an Effective Visual
	Qualities 
	Techniques 

	· catchy 
	· bold headings 
· snappy captions 
· provocative images 
· colour 

	· concise 
	· point form, not full sentences 
· uses images to communicate 

	· comprehensive 
	· titles and headings 
· short passages of text 
· uses captions to explain 

	· convincing 
	· provocative images 
· powerful phrases 
· supported with facts 
· famous people 



Introduce ad analysis. 

· Distribute one or two copies of Advertising Analysis to each student. Briefly review the concepts of qualities, i.e., characteristics of effective visuals, and techniques; i.e., ways to achieve the desired qualities. Using the ad(s) they brought from home, students are to note the techniques used to make their ad catchy, concise, comprehensive and convincing. Before students begin to work independently, illustrate how to complete the advertising analysis, using the chart shown below. Invite students to suggest an ad for group analysis. As a class, discuss the techniques used for each quality and the reasons why these techniques are effective.   
Analyzing Visuals  
	Qualities of an
Effective Visual 
	Techniques Used 
	Explanation
(why it works) 

	Catchy
(grabs the audience's attention) 
	  
	  

	Concise
(requires as little reading as possible) 
	  
	  

	Comprehensive
(presents all the key information) 
	  
	  

	Convincing
(makes the viewers believe the information on the visual is important and believable) 
	  
	  


Session Three

Introduce the challenge. 

· Ask students, individually or in pairs, to undertake the critical task: 

Design a persuasive visual convincing others to take action on your issue.
Students should apply what they have learned about the qualities and techniques of effective advertising to create a persuasive and informative poster, advertisement, brochure, collage or PowerPoint presentation. 

Design the visual. 

· Suggest that each student or team proceed in the following manner to develop its visual: 

· Determine or review the contents of the issue that should be represented on the visual. 

· Think about the characteristics and needs of the audience. 

· Identify the techniques required to produce an effective visual. (You may ask students to include at least three forms of persuasive techniques.) 

· Prepare a rough draft of the visual. (Print the text on slips of paper and then organize the text and images without attaching them permanently.) 

· Revise the draft visual to meet the four criteria identified previously. 

· Participate in a peer review (see Session Four.). 

· Complete the final copy of the poster. 

You may want students to complete a Visuals Checklist to assist them in identifying the techniques they will use. 

Session Four 

Organize peer review. 

· Distribute a copy of Constructive Feedback to each student. Explain that, in the first section, students are to identify positive qualities and explain how the techniques were effective in achieving these qualities: e.g., One of the strengths of the visual was how it holds your attention because of the expressive photographs. In the second section, students are to suggest ways to improve the visual by identifying a quality that was lacking in the visual and then suggesting techniques to achieve this quality. Arrange students in pairs to exchange and review each other's sketches. 

· Ask students to return the feedback forms to their partner. Allow time for students to explain their comments and propose improvements. 

Revise visuals. 

· Provide students the opportunity to revise their preliminary visuals, based on the feedback from the peer review. You may wish to assign the ads for homework or provide class time. 

Session Five

Present the posters. 

· Post the finished posters around the class. Invite students to examine the posters and share their reactions–both in terms of the content and mode of presentation. Draw attention to any patterns or key revelations. 

Assessment

Assess student ad analysis. 

· Assess students' ad analysis, recorded on Advertising Analysis, using the rubric found in Assessing Student Ad Analysis. According to this rubric, the task is assessed on two criteria: 

· identifying persuasive techniques 

· providing a plausible explanation. 

Assess peer feedback. 

· Assess each student's feedback on Constructive Feedback, using the rubric found in Assessing Constructive Feedback. According to this rubric, the assignment is assessed on two criteria: 

· identification of positive qualities 

· constructive suggestions for improvement. 

Assess the visuals. 

· Assess students' visuals, using the rubric Assessing the Visual. According to this rubric, the assignment is assessed on four criteria: 

· catchy 

· concise 

· comprehensive 

· convincing. 

Credits

Adapted from Legacies of Ancient Egypt and Brazilian Rainforest. Permission granted from The Critical Thinking Consortium for use by NWT teachers. 

